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Website Globalization

Export-U2.com is operated by the US Export Assistance Center, in Atlanta, a collaborative partnership including the SBDC International Trade Center of the University of Georgia, and the US Commercial Service. The SBDC program is funded by the University of Georgia and the U.S. Small Business Administration. SBA's funding is not an endorsement 
of any products, opinions, or services. All SBA funded programs are extended to the public on a nondiscriminatory basis. Image above purchased by UGA-SBDC-IT.
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1. Information Delivery 
Most websites, particularly B2B

2. E-Marketplaces 
Brings buyers and sellers together

3. Transactional
Electronic storefront, supporting
full “end-to-end” transactions
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How about adding a currency converter?

http://www.xe.com/currencyconverter/customize.php

Photo: All over the web.
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Image: All over the web.
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Photo: Shopping carts, by Code Poet Jim, at flicker. 

Shopping Cart…w/o online checkout
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Image: Microsoft Clipart.
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 Feasibility depends on  
country & product

 Need local stocking distributor

 Rare for B2B sale of tangible 
goods

 Online quotes based on 
INCOTERMS

 Evaluate country-by-country
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Photo: Caddies - Yahoo! 画像検索結果 - まるぽんruna15.s368.xrea.com
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m Credit Cards
 Not common in all countries

 Chargebacks a possibility

 Transfers
 PayPal, Google Checkout, 

Western Union

 May limit sales (e.g., max $10k)

 Traditional approaches
 Wire transfer, letter of credit, etc.
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 Reversal of a charge that 
has already cleared

 Rules vary by country

 Customers may simply 
request a chargeback

 You must pursue resolution
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1. Buyer’s card number is 
used fraudulently

2. Buyer makes purchase, 
but believes seller failed to 
fulfill agreement* 

Image: Free clip art by Phillip Martin at http://crime.phillipmartin.info/crime_fraud3.htm

(* e.g., item is damaged, wrong, or 
never received.)
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 If you accept credit card 
payment you risk 
charge-backs

 Consider this a cost of 
doing business with cards 

 Chargebacks factored into business 
risk model as overhead

Photo: All over the web.
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 Good News: Most export sales not subject 
to destination country taxes:
 Investigate country-by-country 

 European countries still charge VAT

 Duties vary worldwide

 Avoid ‘duty paid’ exports

 See “LINKS” section of this website
Image: Purchased from Clipart Of LLC, Download ID: 20130322084549939.
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The End


