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natsonmastes.com

ﬂ NationMaster Categories Countries Stata Groupsa

Transport > Motor vehicles > Per 1,000 people:
Countries Compared

Stats anspart | Moler vehicle P 1,000 peophe

Totals WOW! More cars than people! Motor Select year| ™

COUMTRY \.'-.I.!I.-l.lrjl DATE
Hetherlands Antiles 1.213.83 2007
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B United States B19.79 2007
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®Record
.  all data on one chart

® Examine
for trends & opportunities

® Eliminate
unpromising or risky markets
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RECORDING CHART

Brake Trade Demographics| Special Factors

Expart
Ororwth Expumet l.::: L DU Economy | Wealth | Population Ca:;;n:ity Cars

:::-:.:. ﬁ;;::h (GDP, $T) |(GDP/ capita, $K) (M) Banpla

Canada 51,37 5.0% 5.0% | 4 | 75 $16 | s445 35 | 607
Mexico LEaY | 40w | 40w | | 832 s21 | 5178 120 | 275
China|  se1 | 7o% | 10w | | &4 | si76 | s129 | s
Australia 548 | 2o | sow | 37 | 129 : | 5466 | 731
Brazil g | 9o% | ao% | 18 | W, : | $15.2 | 248
United Kingdom 5 | 8o0% 1000 | & | 21 ; | sz | 519
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South Karea % 1 108 . | S354
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Special Factors

US Brake ary TAF Density

Exports in 5 (cars/ M
14 (8M) - . w
3 3 607
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United Kingdom 5 . 519
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An environmentally-friendly concrete additive
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“The Matrix”’

Formal name

M LJ'I’[I—..L"'\.Hr'ih% Analysis of Export Markets (vaa)

(Very) roughly based on:

NASA’s Probabilistic

Risk Assessment
(PRA)
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a lot of seemingly incompatible data

Then it
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How it Works

1. Adjusts all numbers to a standard
range (-100 to +100)

Lets you weight relative
importance of each indicator
(% of total)

Derives total country scores:
(sum of all the weighted data)
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Research, Find b

COUNTRY COMMERCIAL GUIDES
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Country Case Studies
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Australia
Typa: Mature. Divedus Markad with Modeal Drowth
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